


WHAT YOU SHOULD KNOW:  

An increasing priority for learners choosing a 
business school is alignment of their values with 
the school’s.     
• Learners expect transparency from schools when it 

comes to understanding the commitment—and level of 
engagement—needing to create positive societal impact. 

• Learners must be brave enough to ask for what they want 



WHAT YOU SHOULD KNOW:  

Upskilling must become an integral part of the 
business school curriculum to keep graduates 
competitive.        
• Employers are seeking graduates with domain expertise, 

people skills, and the ability to reskill and upskill—the latter 
of which remains a challenge for many business school 
graduates.  

• Skill needs are now changing every six to 12 months! 
Business schools need to engage in regular dialog 
with employers and continually innovate their learning 
experiences to remain relevant and competitive.  

• Complex issues such as artificial intelligence, automation, 
social justice, and sustainability are becoming priorities 
across industries. Companies struggle to recruit the talent 
needed to operate in such an unprecedented environment, 
creating opportunities for business schools to fill those 
gaps.  
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KEY TAKEAWAYS 
Driving Positive Societal Change:  
Understanding the Evolving Needs of Learners 

The single 
biggest challenge 

facing survey respondents’ 
organizations related to 

societal impact is
 gaining faculty support 
for integrating/focusing 

on positive societal 
impact in their teaching, 
research, and outreach 

efforts.* 



WHAT YOU SHOULD KNOW:  

For business schools to remain relevant, they 
must strive to embed current business needs 
into the learner experience.      
• Developing changemakers starts early. Business schools 

should consider engaging with high schools to encourage 

 


